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MONEYSUPERMARKET.COM APPOINTS NEW MANAGING DIRECTOR OF 

FINANCIAL SERVICES 
 

Leading price comparison website moneysupermarket.com has appointed Peter Plumb 

as managing director financial services. In this key new role, Peter will be responsible for 

moneysupermarket.com’s financial services businesses (Money, Insure & Home 

Services) and its international operations. 

 

Peter has previously been working with moneysupermarket.com in developing an 

international expansion strategy, as well as looking at opportunities for the company to 

provide first class service for customers.  

 

Graduating with a first in civil engineering, Peter went on to gain an MBA at IMD, 

Lausanne.  His career started in consultancy before he moved to commercial and 

leadership roles in PepsiCo, Dyson and Disney Consumer products.  In 2006 Peter 

joined dunnhumby as UK MD.  Pioneers of customer centricity, dunnhumby has helped 

many of the UK’s leading consumer products companies better understand how their 

customers behave.  It’s this extensive knowledge, experience and drive that makes 

Peter a valuable member of the moneysupermarket.com executive management team. 

 

Peter Plumb, managing director financial services at moneysupermarket.com, 
said: “moneysupermarket.com is a fantastic brand and a pioneer in financial services. 

 

“Customers are looking to save time and money, whilst increasingly demanding great 

service.  I believe moneysupermarket.com will continue to lead the comparison market 

because of the quality of its team and by relentless innovation.  I’m extremely excited to 

be joining the team full time to drive development of the business both in the UK and 

internationally.”  



 

- Ends -  
 

For further information please contact: 
Ian Williams 
Ian.williams@moneysupermarket.com 
07515 329 671    
 
Kimberley Southern 
PR Officer 
Kimberley.southern@moneysupermarket.com 
078723 79548 
 
About www.moneysupermarket.com  
 
We promise to provide the best price 
• We are committed to finding you the best possible price.  
• We work with companies to negotiate special offers and exclusive benefits.  
• You won't get a better price for the same product by going direct to the company's website. 
 
We promise to be most comprehensive 
• We compare products from more companies than other comparison site to ensure we remain 

the most comprehensive.  
• To ensure we are the most comprehensive, we display products in our results tables even if 

the company does not pay us to appear.  
• If a well known company does not appear on our site, we will tell you who they are and why 

they don't appear. 
• As at 29 September 2008, among some of our areas, we showed: 

 79 car insurance providers and 37 home insurance providers 
 25 broadband providers and 17 energy providers     
 44 unsecured loan and 12 secured loan providers 
 89 mortgage lenders and 45 credit card providers 
 75 savings providers and 32 current account providers. 

 
We promise to be clear and impartial 
• All the products in our full search results tables are displayed in a completely unbiased 

manner.  
• We don't add fees or commissions on to the prices we compare.  
• There may be times when another site compares more companies than us on a particular 

product, perhaps because of market changes or technical issues. You'll be able to see this 
and know we are working hard to fix it. 
 

We promise to be trustworthy 
• We never use your data to make unwanted sales calls or send you spam.  
• We never pass your personal information to third parties unless you give us permission to do 

so.  
• Even if you choose to receive additional information from us, you can opt out at any time.  
• We promise to be supportive. 
• You can use our community forum to get information and help from other customers and our 

experts.  
• You can read the opinions and previous experiences of other customers to help you decide 

which products are right for you.  



• If you need further help or support, you can contact our sales advisors, customer services 
agents or use our 'ask the expert' online service. 

 
 

 


